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2026/6/20 BABOK to Business

Business Analysis is a professional discipline that analyzes a company's challenges and needs to
create new value through transformation. It serves as a vital bridge connecting management with
frontline operations, as well as business departments with IT. While its recognition as a specialized
profession is still developing in Japan, its importance is rapidly growing as a key driver for DX
(Digital Transformation).
The success of DX requires not merely the implementation of tools, but a fundamental
transformation driven by business value. Therefore, Business Analysis is indispensable for leading
the process from identifying challenges to materializing solutions.

In the future, AI will become a powerful partner, supporting data analysis and routine tasks, which
will allow analysts to concentrate on more creative and strategic decision-making. Thus, Business

Analysis is evolving with the times and has become an essential skill that determines a company's

competitiveness.
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